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The Sales Forecasts are derived from performance data specific to each centre and specific to specialty retail. Our 
database uses the specialty performance data along with tenancy size and retail category selected to forecast sales. 

Further refinements and formulas are used depending on a site being a Kiosk, a Hybrid or Food Court Tenancy.  
The Sales Forecasts are a guide and should be looked at in conjunction with a business plan to refine the best 

possible outcome for any business. 
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A Leasing Incentive typically means cash toward fitout or rent free period represented as 
cash or rent value. This report provides parameters of the value of such incentives applied to 

each of the rent ranges. The report provides for market averages however these can vary 
depending on development budgets in centres and how sought after a particular brand is 

and any given time. 
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For retailers in a shopping centre, a marketing or 
promotions levy typically covers expenditure by the 
centre. 

This includes promotion, advertising and market 
research for the centre. These expenses are often 
allocated to centre tenants on a rate per square metre.  

 

 

Outgoings are the operating costs of the landlord. 

Most leases will have outgoings in addition to the rent. 

Outgoings typically include lighting, cleaning, air-
conditioning of common areas, centre management 
costs, rates, taxes, insurance premiums etc.  

Fit-out costs are the expenses related to the 
preparation of the premises for retail operation. The 
extent of these expenses is likely to vary considerably 
with the requirements of each tenant and according to 
restrictions which the landlord may place on design or 
on the use of architects and trades people. For most 
tenants, there are further costs associated with 
returning the premises to a bare condition when they 
vacate (‘make good’ provisions in the lease).  

 

 

 

 

 

Costs for base building services (known as category 1 
costs) which must be completed by the landlord at the 
tenants cost must be addressed to ensure that an 
excessive bill is not added to your fitout costs. Other 
costs such as hoarding costs, opening promotion 
levies, design review fees, additional storage costs, 
claw back provisions, assignment costs etc. can 
amount to many thousands of dollars if not considered 
and addressed in the early stages of negotiations. 

 

 

 


